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Az your yearly attendance to the Eurozshop Fair. how do yvou
think about this 2020 experience?

ELroshop is aiways o very imporfant moment for tha refoil warld,
the oppaorfunity To meet infernclional customers and esfablish
naw canfocts. The cumant experience has been carfainly positi-
ve glsa, as we recorded an excellanf fow of profiessionals.

In the doemain of IT fechs, how important is the aoHendance
in a fair such as Euroshop?

Caonfact with the peopie as well as tha presentafion of the pro-
ducts and news is not somefhing replaceable. Seeing and ha-
ving o proof, knawing the professionalism and the people who
work In o company s o precious and UNcomman occosion,
guaranteed only in sfructured and infernational fairs. The online
sanvicas ollow fo reach a larger audisnce, but not fo daapan
and narrate in defails.

What was the theme of your stand and how your cusiomers
perceived it?

We put on more than new praducts, but above all the know-how'
and the professionalism about o manneguin: from fhe sculpltor
to fhe diessmakars, from the crector of wigs o fhe make-up ar-
fisfs.

Tha Banaveris Maison had the ambifion to bring o foreshoria-
ned of the Company info the Fair, in order to reveal fhe behind
the scanas of owr manneguins. it was a choice that met with
success from customers, but olso from thase who sl did nof
know us well who carfainly apprecioted the diferent story

Ag some influencers would say ... 7l love it

Going ahead through the various pavilions we also found an
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acqudintonce, fhe ABS Group, the first falion company which
reinvented the use of folric for fitting, to design commercial
areas, and axhibitions quite dynamic and engaging. We asked
them some questions:

How did the experience at Euroshop 20207

A jury of professionals and experts from the EXHIBTOR Maga-
zine's EuroShop Award hos salected among mare fhan 2400
exhibitars, the grophic and fhe fiffing project of fhe ABS Group,
placing it in the fop fen of the besf stonds. A confirmafion from
the aluminium ond fobric proposals developed by phygital
parspective, epresant a perfact uon between funchicnality
and aastheafics, as for ABS Group is o frendsafter and the main
player af European level in the present and the futune of refail.

What did you propose?

On this occasion, the Compony has developed the structures
in fextile architecture with domofics, sensors and interactivity, fo
presgnt ifs propasal for o confemporary solas point in which
usars are an achive role of the seffing up. This parfact fusion
of physical and digifal elements, from which "Phygital Retoil”,
has onginafed new proposal such s the neweas! dynamic
inferociive lightbox. These are oluminium ond fabric walls,
backfit with programmed LED's system enabla to give differant
animatfions which can be modified occording to the human
touch. The infegrated audio sysfam allows to brocdcast music
and saunds with the movemeant of fhe lighfs, in ordar fo make
the customer's experance even maore engaging.

The proposais presenfed by ABS Group of Eurashop 2020
come from o complete fiting sysfem fo quickly carry ouf,
without building works, experiential sfores as well oz business
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areas of museums: selfsupporfing bocklit walls in aluminum
and fabrc with folding door, bolancing or siding fo acoass fhe
various spoces, fabric walls equipped with magnetic occessa-
rigs, such as shetves, hangers and drawers, sounc-absorbing
and sound-insuloting cusfomizad with printed grophics on
fabric fo enhance tha environmental acoustic. All enrichad with
sliding and integrafed monifors, showeoases, fobles and inferac-
tive screens o explore contants and easy purchose products,
home automation fechnologies fo remofaly confrol various
functions by APE such as switching on, off programming fighfs
and sound diffusion of lightboxes.

Coming bock fo the shopfifting stonds we ame fascinoted by
Wanzl World, which presents an enfire cify with innowordive
shopping experience, updated technologies and inferasting
global solutions in line with the mofto: WHAT CUSTOMERS WANT.
The stond gathers amall shops exploiting free spoces ovailabla
in our cities and safisty the needs of whole citizens and consu-
Mers.

Anocther stand of great interest was Visplay, whose theme wos
SHARED SPACES, that is, frying to gather different sectors in an
innovative way, bath for posifion and content.

In fact, the large and diophanous emvironment iz a mix of
vanous and mulisensory stimul, all supported by customizakle
lighting system and flaxible layout.

Being in the shopfitfing sactor, we fook fhe opportunity to
go back fo our stand set up in Cefla and sound the infentions.
We asked some guestions fo Mr Giuseppe Marcante,
Managing Director of Cefla Shopfitiing:

Whai was the theme of your stand and how was it percei-
ved by your customers?

Tha Cefla dasigners of Retal Design team hove designed
savian sales aneos. aquipped wifh utmost care accarding fo the
You make me feel” concept, hoving a guiding thread the
ergonomics, versafility and madulanty of Cefia’s salutions for an
aftrcctivie and persanalized sales poinf. "Managing, Craativity
and innovation™ these are the kewwords thot hove moved us
fowards more inferesting solutions enable fo respond fo every
markef nead, always competitive and adapitable of fhe store

lenvout,

What are the focus producis aomong your proposals?

The panmafar and the exhibifion areas of the Cafla Shopfifting
stand offer the 3x3 modulor sysfam prasented as o profofype
in spite of lost Euroshop edifion, and, foday, fully industrialized.
A system that allows fo dvnamically plan every baspoke
solufion.

To support the cusfomer and the designers af fhe Cefio stand,
o wirtual! configuratar is aperofing which shows the Rafailar the
store in 30 vision, fo creote o cusfomized praject ive”.

During the equipment of the stand much offenfion was
paid to lighfing developed in colloborafion with Lucifero's
(o Cefla group compaony specializing in the design and con-
struction of lighting fixtures), fa offer amotional journey fo visifors
that places them af the cenfer of the shopping experience.
Among Cefla's crectians we faund the Grow Unit, the high-tech
‘showcase”. designed for the indoor growfh of microgreen
through an irigation and lighfing systern with LED iamps, bom
from the know-how of C-LEDY Company of Caflo Group.

Going through | entarad in a fourbillon of stands devotad ta POP
and communicafion materials, being enchanfed by the grea-
tast propasals both for materials and technologies.

To conclude, our particular exparience at Euroshop 2020 hos
opened our view towards the refail sector frend.

Integration of services between online and offine, interaction
and permeakbility for differsnt product cofegories and also a
retum fo the "praximity shop”. meeting point for inhabitants of
the neighborhood.

All this fo provide solutions fo retail to facer the biggest
competitor: Amazon!

Mr Giuseppe Marcante




